Message from the Guest Editor
Dear Colleagues, Japanese Media-Mixes generate multimillion-dollar revenues, being a product of international synergies and the natural appeal of its characters and stories. The mediamix based production models, manga (Japanese comics), anime (Japanese animation) and video games are not necessarily products designed for the national market. More than ever, it is necessary to reconcile national and transnational positions for the study of this cultural production.
We would like to invite researchers to submit their contributions to a Special Issue of Arts. These discussions will be aligned to the analysis of Japanese Popular Cultural flows with special emphasis on manga, anime and video games. Some of the questions that can be addressed in this Special Issue, including, but not limited to: studies on audiences: national and transnational case studies fandom production and otaku culture relationship of Japanese popular culture and Japanese society anime 
